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OTYUTAT MO cebecToHHOCT.

HemaTepuanHure  akTMBM  CE  OTYMTAT  Clej
npunobusanero rmno cebecToffHOCT HamaleHa C
HATpyNaHaTa aMOpTH3allid M HATPYNaHWd 3arybu ot
obe3LeHKa.

AMOpTH3HpaT ce MO JTWHEHHHUA METOJ 3a cpoKa Ha
onpeneneHus I10JIe3eH KUBOT.

Kem 31.03.2013 r. Appepraitzunr [poaumxu AJl nma
HeMaTepHallHK aKTHBY B pa3Mep Ha 2 XWIL JIB.

(r) OGe3umenxka HA JBJATOTPAHHH MaTepHAJIHH
AKTHBH

[Mpu Hamiuke Ha CLOUTHA W MPOMsHA B 0OCTOATENCTRA,
KOMTO WHAMKHMpaT, ue OajaHcoBaTa CTOWHOCT Ha
OBJATOTPAHHHTE MAaTEPUAIHH M HEMATEPUAIIHH aKTHBH,
€ HEBB3CTAHOBHMA B paMKWTEe Ha JeliHocTTa, ce
uzpbpuiea obesueHka. 3arybata ot obesueHka ce
MpH3HABa 33 cymaTa, ¢ KOATO OajlaHcoBaTa CTOWHOCT
HAIXBBPSA Bb3CTAHOBHMATA, KOSTO IPEICTARNABA I10-
BHCOKATA OT HETHAaTa NpOoAaXKHa lleHa Ha aKTHBa M
croifHocTTa My B yrnorpeba. 3a LenuTe Ha U3MEpPBAHETO
Ha oDe3lieHKaTa, aKTHBUTE C€ TPYMHPAT JI0 BE3MOXKHO
Hall-BHCOKAa CTeNneH Ha AaHAJTUTMYHOCT, 3a KOATO ca
HaJTUIe HISHTHOHIIMPYSMH NAPHYHH TTOTOLM.

Bbe Bpb3ka ¢ pasnopendbure na MCC 36 "ObGe3uenka
Ha akTuBu" JIpy)KecTBOTO CUMTA Ye HE CEe OHaKsa Ja
HACTBNAT HEraTHMBHH W3MEHEHHWA B Cpeaara, B KOATO
paborn.

Kwm 31.03.2013 r. Apgepraiizunr Ipoaumxn Al nma
obe3ueHka Ha ABJIrOTPaiiHM MaTepHaHM aKTHBH B
pasmep Ha 2339 xun.nesa.

(1) WnBectHHHH B [ABIIEPHH,
NpeANpUATHS ¥ MAJTNHHCTBEHH AAJI0BE

ACOHHADPAHH

Jpy»KeCTBOTO  HMMa  WHBECTHUMHM B  JBILUEPHH,
dACOLMHUPaHK TMPEANnpUATHA W MAIUWHCTBEHH [AAJIOBC
kbM 31.03.2013 r. Ha croiinoct 1000(xunsna) neea.

(e¢) HHBeCTHIIHOHHH HMOTH
Jpy>KeCTBOTO HE OTYMTA WHBECTHLHOHHH WMOTH
cwrnacHo MCC 40.

(%) CToKOBO-MaTepHANIHM 3aNACH
CTOKOBO-MaTepHallHM  3amacl ca  KpaTKoTpaHHM
MaTepHaHW aKTHBH moj ¢opMara Ha: MaTepHaiw,
NpUAOOHUTH INIABHO Ype3 NMOKYNKa M NpeqHa3HaueHH 3a
MPEeKH NpoaaKOH.

MatepHanHuTe 3anacy ce OLIEHSBAT IO MO-HUCKATa OT
JIOCTABHAaTAa CTOMHOCT WJIM HETHAaTa peanusvpyema
CTOHHOCT.

JocraBHaTa CTOMHOCT BKJIIOYBA CymaTa OT BCHYKH
pasxoaM MO 3aKylMyBaHeTO, MpepaboTkara, KakToe M
OPYTH pa3xoid, HATIPABEHH BbB BPB3Ka C OCTABSHETO
MM JIO CeraliHOTO ChCTOSHHE M MECTOTIONOMKEHHE.

B nocnencreue ce BKJIKYBAT B OTYETHATA CTOMHOCT Ha
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When intangible assets are acquired they are reported
at their prime cost.

After acquisition intangible assets are reported at
prime cost reduced with accumulated depreciation
and accumulated devalue losses.

The Intangible assets are depreciated on a straight-
line method during the expected useful life.

As of 31.12.2010 r. Advertising Prodigy AD has
intangible assets, amounting to BGN 2 thousand.

(d) Diminution of tangible fixed assets

Diminution is made in case of events and changes in
circumstances that indicate that the net book value of
fixed tangible and intangible assets is non-refundable
within the business activity. The amount by which
the net book value exceeds recoverable, which
represents the higher value of net selling price of the
asset and its wvalue in use, is recognized for
diminution loss. For purposes of measuring of
diminution, assets are grouped to the highest
analytical degree that identifiable cash flows are
available.

In accordance with the provisions of IAS 36,
»Diminution of Assets", the Company consider that
occurrence of negative changes in the environment in
which it is operating is not expected.

As of 31.03.2013 r. Advertising Prodigy AD has
diminution of tangible fixed assets amounting to
BGN 2339 thousand.

(e) Investments and participation in daughter
enterprises, joint venture and associated
enterprises

As of 31.03.2013, the Company has investments in
subsidiaries, associated companies and minority
stakes value BGN 1 thousand.

(f) Investment property
The Company does not report investment property in
accordance with IAS 40.

(g) Inventories

Tangible funds are current assets as: materials
mainly acquired by purchase and intended to be
directly sold.

Tangible funds are evaluated according the lower
among purchase costs and net value of realization.

Purchase costs include the total amount of all
purchase costs, reprocessing and other costs incurre
in connection with the delivery to the current_sta
and location.

Subsequently they are included in the bo




LHAnsepraiizuar [Mpoaumku™ AL

CyeToBOAHA MONUTHKA K GeseikkH
KoM mexaunen ¢puHancos otyuer 31.03.2013

CTOokH nipH mnpopaxba mno Meroza
CTOMHOCT® Ha TNOCTBLIIHIUTE

npoaaneH1uTe
“‘cpenHO-IIpeTeryieHa
MaTepHAaIHH 3anacu.
Kwm 31.03.2013 r. Aneepraiisunr [poaumxu AJl Hama
CTOKOBO — MaTepHAIHH 3aT1acH.

(3)Teproecku U APYrA B3eMaHHS

KaTo KpeinTH 1 B3eMaHHs BE3HMKHAIIK MbPBOHAYAIHO
B TPEANpPUATHETO Cce KIacHpULMpaT B3eMaHMA
BB3HUKHAJIM OT [OMPEKTHO IIpeJOCTABAHE HA CTOKH,
YCITYTH, NapH WIH TAPUYHU €KBHBAJIEHTH Ha JeOUTOPH.
[ITbpBOHAYAIHO TE3M B3eMaHUA W KPEIOUTH CE OLEHABAT
no cebecTolHOCT.

Cnen mBpBOHAYAIHOTO TNPH3HABAHE KPEAWTUTE U
B3€MaHUSATa OT KJIMEHTH M JOCTaBUMLIH, KOMTO ca Oe3
(dbUKCcHpaH mazex ce OTUMTAT Mo ceGecToMHOCT.
Kpenurure ¥ B3eMaHHsATa OT KIMEHTH U JOCTABUMLM,
KOMTO ca ¢ (QHKCHpaH TMajeX Ce OTYMTAT M0
aMOpTU3WpaHaTa UM CTOHHOCT. E(QEKTHBHMAT JUXBEH
MPOLEHT € OpPHIMHANHHUAT TPOLEHT OMNpeaesieH ¢
JOroBopa.

KbM nmarata Ha GUHAHCOBHA OTYET ce MpaBH Iperien
3a onpegensHe Ha o0e3leHKa OT HecsOMpaeMocT.
OnpenensHero Ha ofe3lleHKaTa ce M3BBpLIBA Ha Oasa
Ha HHIMBUIYyaJeH TMOJXOd 3a BCAKO B3eMaHe [0
peleH’e Ha PBKOBOJCTROTO.

JlaHbuuTe 3a BB3CTAHOBABAHE  Ce MpPEACTaBAT II0
OpPHUTMHAJIHMA pa3sMep Ha CyMaTa Ha B3€MaHeTo.
Jpyrure B3eMaHMs ce MPEACTABAT 110 cebecTOHHOCT.
Karo kparxocpouHu ce kiacHQULMpaT B3eMaHMA
KOMTO ca:

- 0e3 dukcupaH nagex

- ¢ (uKcHpaH Mazex M OCTATBUCH CPOK A0 majgexa o
€/1HA TOJIWHA OT J1aTaTa Ha (PUHAHCOBHUS OTYET.

Karo aenrocpo4nu ce kiacHHLUpaT B3eMaH!s, KOMTO
ca ¢ (MKCHpaH MafeX W OCTATBUEH CPOK A0 TNajexa
HaJ eJHa roAMHa OT Jarara Ha GanaHca.

TeproBckuTe W APYTH B3€MaHHS ca MpEencTaBeHH IO
TAXHATA HOMHHAJIHA CTOHHOCT KaTO CE MNPHCIagHAT
BCHYKH 3arybu or obesLeHka.

Kvm 31.03.2013 r. Angepraiizunr [Ipogumin AJl uma
B3eMaHHs OT KJIMEeHTH M JOCTaBYMLM B pa3zmep Ha 923
XWI. NeBa, ApYrH B3emanus 238 xun. neBa M JApYyru
¢HHaHCOBM aKTHBH B pa3Mep Ha 1 Xui. neea.

(u) Ilapuunu cpecTBA H NAPHYHHA €KBHBAJIEHTH
[Tapuunure cpeacTea B JieBa Ca  OUEHEHH [0
HOMHHANIHA  CTOHHOCT, KOSTO CBOTBETCTBA  Ha
clipaBenuBaTa UM CTOHHOCT KbM JAaTaTa Ha OTYeTa.
baHkoBuTE AEMO3MTH ce OTYMTAT MO HOMMHAIHA
CTOHHOCT M TIOJlarallaTa ce CbIJIacHO J0roBopa
HaTpynaHa JHXBa KbM JaraTa Ha OT4eTa,

ITapyunuTE CpeacTBa M eKBUBAJIEHTH, IEHOMUHHUPAHH B
Hy)(IECTPaHHA BAJyTa, Ca TIPEOLEHEHH M0 LUEHTPaNHUA
kypc Ha BHb kbMm narara Ha otuera.
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sold goods when sale according the "weighted
average cost” of the incoming inventories.

As of 31.03.2013 Advertising Prodigy AD does not
possess tangible funds.

(h) Trade and other receivables

As receivables initially aroused in the Company are
classified receivables from direct provision of goods
and services, cash or cash equivalents from creditors.

These receivables and loans are initially valued at
prime cost.

After initial recognition receivables from clients and
suppliers and commercial loans granted that have no
fixed maturity are reported at prime cost.

Receivables from clients and suppliers and
commercial loans granted that have a fixed maturity
are reported at their depreciation cost. The effective
interest rate is the original rate stipulated by contract.

As of date of Financial Statements assessment
review of uncollectability diminution is made. The
assessment of diminution is based on individual
approach by management for every particular
receivable.

Tax refund shall be reported at the original amount
of the claim.

Other receivables are reported at prime cost.

As long-term receivables are classified receivables
with:

- No fixed maturity

- Fixed maturity and up to one year residual maturity
term from the date of the Financial Statements.

As long-term receivables are classified receivables
with fixed maturity and residual maturity of over
year term.

The Trade and other receivables are reported at their
nominal value after all diminution losses deducted.

As of 31.03.2013 Advertising Prodigy AD have
receivables from clients and suppliers, amounting to
BGN 923 thousand, other receivables BGN 238
thousand and other financial assets amounting to
BGN 1 thousand.

(i) Cash and cash equivalents

Cash in BGN are valued at face value, which
corresponds to their fair value at the reporting date.
Bank deposits are stated at nominal value and the
due interest accrued under the contract at the
reporting date.

Cash and cash equivalents denominated i
currencies are translated at exchange ra
the reporting date.
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[TapuuHu cpeacTBa BKAIOYBAT cainja MO  KAacoBH
HAIHYHOCTHU U OAHKOBU CMETKH.

(k) PHHAHCOBH MHCTPYMEHTH

®uHaHcoBuTe  MHCTpyMeHTH Ha  JpyXecTBoTO
BKIIIOYBAT MapH4HU cpeAcTBa B Opoit M mo GaHKOBH
CMETKH, B3eMaHMs M 3adb/DKeHHs. PLKOBOACTBOTO Ha
Ilpy>KecTBOTO CuMTa, Ye ChpaBeAjMBaTa LEHA Ha
(dhuHaHCcOBUTE MHCTpYMEHTH e Gnuska 1o bGanaHcosata
WM CTOMHOCT.

BanyTteH puck

BanyTHuTe caenku ce  OCBIIECTBABAT B  €BpO.
Jpy»KECTBOTO HE H3MON3Ba CHELMaTHH (HHAHCOBH
HHCTPYMEHTH 3a Xe[KHMpaHe Ha pHcKa, TbH KaTo
ynorpebaTta Ha nofoOHH HHHAHCOBM WHCTPYMEHTH HE
e obuuaiina npaxtuka B Perrybnuka Brarapus.
KpenureH puck

@DUHAHCOBUTE aKTHBM, KOMTO T[OTEHLUMANHO H3Jarar
Jpy>XecTBOTO Ha KpemWTeH pPHCK, ca TPEeIUMHO
B3eMaHus 110 npoaaxou. [py)KecTBOTO € U3NOKEHO Ha
KpPeIMTeH PHCK, B Cydai 4e KIMEHTHTE He H3ILTATAT
ceouTe 3agwbmxenus. [lonurukara Ha [pyxecTroTo B
Ta3y 00NacT e Haco4YeHa KbM OCBHLIECTBSBAHE Ha
npogaxbu Ha CTOKH M YCIYTH Ha KIHEHTH C
NOJAXOASLIA KPEAUTHA PeIyTaLMs.

(1) OcHOBEH KanMUTAJ

OcHoBHuAT kanurain Ha JpyecTBOTO € B pazMep Ha
720 000 /mermecer xunamuw/ Jeea. AKIMOHEpPH Ha
IOPY>KecTBOTO Hag 5% ca
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Cash balances include cash and bank accounts.

(j) Financial instruments

The Company's financial instruments include cash in
hand and bank accounts, receivables and payables.
The Company's management considers that the fair
value of financial instruments is close to book value.

Currency risk
Foreign exchange transactions are executed in Euros.

As the use of hedging financial instruments is not
common practice in Bulgaria, the Company does not
use special financial instruments to hedge risk.

Credit risk

Financial assets which potentially expose the
Company to credit risk are mainly trade receivables.
The Company is exposed to credit risk if the clients
do not pay their liabilities. In this connection the
Company policy is to provide services and sales of
goods to clients with proper credit reputation.

(k) Share capital

The Share capital of the Company amounting to
BGN 720 000. Shareholders of the company with
more than 5 % are the following

31.03.2013 31.12.2012
Name of the | Mme na aknuosepnte |thousand| (%) |thousand| (%)
shareholders over 5% Hax 5% BGN. BGN.
(xun. nB) (xmJ1. JIB)

Nikolaos Asikis Hukonaoc ACHKHC 609 84,5 635 88.18
Sofia Finance AD Codwus daitnenc AJ] 72 10.00 72 10.00
Others Hpyru 39 5.41 13 1.81

720 100 720 100

Hpy>XecTBOTO ynpaensfBa KamuTala CH Taka, 4e 1a
ocurypu (YHKLUHMOHWpPAHETO CH Karo JAedcTBalo
NpeANpUATHE, KaTo €HOBPEMEHHO C TOBA Ce CTPEeMH
Ja MakCHMM3Mpa Bb3BpallaeéMOCTTa 3a aKIIMOHEPHTE,
ype3 ONTUMM3ALKA HA ChOTHOLUEHMETO MEXIY ABIT U
Kanutan  (BB3BpPALIAEMOCTTa HA  HHBECTHpaHWA
kanurtan). llenra Ha PpkoBoacTBOTO € nMa moambpixka
JIOBEPHETO HAa MHBECTUTOPHUTE, KPEOMTOPHTE M Mazapa
1 Ja rapaHTHpa 0paewoTo passuthe Ha JIpyecTBOTO.
PbroBopcreoto  Ha  JlpyxecTeoTo  Habmionasa

The Company manages its capital so as to operate as
a going concern, while seeking to maximize returns
for shareholders by optimizing the ratio between debt
and equity (return on invested capital). The aim of
management is to maintain the confidence
investors, creditors and the market and ens
development of the Company.




